


WHO WE ARE

DEPARTMENT WITHIN OREGON TOURISM FUNNEL
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THE
CHAMBER

OF MEDFORD & JACKSON COUNTY

MISSION

Increase lodging occupancy and enhance the
visitor experience by promoting Medford and
the Rogue Valley as a premier travel destination,
thereby strengthening the local economy.
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WHAT WE DO

TOURISM PROMOTION

TRAVEL

EVENT PROMOTION

SPORTS TOURISM

VISITOR INFORMATION CENTERS

COMMUNITY IMPACT

LODGING ATTRACTIONS RETAIL AIRPORT WINE & BEER RESTAURANTS




TOURISM IMPACT

OREGON IMPACT SOUTHERN OREGON OVERNIGHT VISITORS

BY COUNTY | SOURCE: DEAN RUNYAN 2021
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TRAVEL & TOURISM MARKETING TRENDS ™

@ TOTAL TRIPS VISITOR DAYS @ AVG. LENGTH OF STAY UNIQUE VISITORS

1,468,768 2,997,340 2 714,061
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TOURISM PROMOTION

ADVERTISING & CAMPAIGNS

PRINT PUBLICATIONS DIGITAL & STREAM
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TOURISM PROMOTION conr.

PRESS & EARNED MEDIA NATIONAL PRESS CONSERVATIVE

COVERAGE SUMMARY

TOTAL NATIONAL PRESS IMPACT
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WINE COUNTRY SUMMARY

TOTAL ADVERTISING VALUE: $1.3 MILLION
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CONCEPT

OVATION!
AWARD

OVATION! AWARDS
Oregon s on
Heart of the Rogue Festival

Festival of the Year
Budgetunder $150000

2022




MISSION

Elevate awareness of Medford and
the Rogue Valley to locals and tourists alike.

« Showcasing Downtown Medford and small businesses

« Community partners
« Sports event partners
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AN IMMERSIVE EXPERIENTIAL WEEKEND

- Dedicated to showcasing our community of artists, musicians, makers, growers,

and experience providers
- 100+ Exhibitors, Wine Country Lane, Rogue Marathon, Bikes n Brews, live music,

and the KidZone
« 7,000+ people came to Downtown Medford during the festival

« 7 Entertainers & Performers

SCAN FOR INFO PAGE!




2021-2022 COMMUNITY PARTNERSHIP FUNDS

SUPPORT & PROMOTE EVENTS

$83,455

- Meets the objective and
2021-2022 Travel Medford’s mission

COMMUNITY PARTNERSHIP FUND - Overall future goals and

25 EVENTS FUNDED objectives

$3,338 AVERAGE AMOUNT FUNDED PER EVENT

Scan for guidelines

TOTAL EVENTS PROMOTED and application

ON EVENT CALENDAR

2,616 |+257% YOY




YOUR

SPUORTGROUND"

WHERE THE WEST COAST PLAYS

Medford celebrates sports by rekindling the love of the
game, however you define it, because we emphasize the joy
in competition.

The abundance of world-class natural and traditional venues
in our backyard combined with being centrally located on
the West Coast offers visitors access of all forms of play,
all-year long.










PARENT OFFICIAL
YOU CAN BE ONLY ONE

CHANGE THE CULTURE OF YOUR SPORT
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2023 AMERICAN CORNHOLE ORGANIZATION OREGON MAJOR
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KEY TAKEAWAYS

- 114 players

- 13 states

« 50 unique zip codes

« 2024 ACO Oregon Major
February 1-3
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